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Intervista’s go to market programs are aimed at qualified decision makers, innovation leaders and executives.
Our team understands enterprise level buyers and transformation issues.
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Go to market programs to
grow your business.
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We partner with product innovators,
entrepreneurs and technology providers g rOWth

to enable transformation.

(]
h
=)
)
=
Y

Our go to market services bring your
innovative solutions to markets. Together

innovation we help build the future, faster.
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Our integrated outreach marketing campaigns are driven by thoughtful content throughout the
buying cycle for client discovery, demand generation and faster time to market.

Our go to market programs
are about growing your
business.

We provide client discovery,
outreach, strategic

partnerships and acquisition
identification.

Position your brand and extend your
market reach.

* Targeted Outreach Campaigns
» Thought Leadership

 Branded Content Publishing

* Knowledge Media

« Strategic Market Growth
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Our approach includes market and trends analysis, market segmentation, market/channel development, product

innovation, outreach and content strategy in a comprehensive approach that positions your brand and supports demand
generation.

client
personas

market/ product
channel market/
development alignment

product "
innovation/ client
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@)randing with thought leadership

Intervista go to market programs strategically position your products and services to change agents in verticals that are
undergoing rapid transformation and innovation. We also develop branded thought leadership programs that strategically
build your future in tandem with these growing markets.

future of

future of
healthcare

future of
banking
future of
future of i N travel

future of manufacturing

food

future of

cities

future of

LTy lotteries

museums
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partner with us to reach new markets
and influence key decision makers

Connect your innovations
and technologies to our
community of change
agents.

Target your product and services to key
markets. Leverage our unique capability
to reach qualified decision-makers and
influencers:

reach

* Fortune 1000 enterprises

+ Large government organizations :

* Cultural heritage and museums Inﬂuence
« Strategic vertical industry sectors

connect




advanced technology
Intel
Citrix Systems

SAP

Seagate Technology
Northrop-Grumman
Boeing

CADD Solutions
Cognos Inc.

IBM

SAS Institute
BAE Systems
Microsoft

Mitre Corporation
Raytheon

telco and networking
AT&T

Bell

Sprint

Telus

Nokia Research Center
Videotron

Lucent

Roger’s Cable

Nortel

NCR

Xerox

MTS Allstream Inc.
Clear Cell

culture and entertainment

Cirque du Soleil

Bell Media

Harlequin

Culture, Heritage & Tourism

International Spy Museum

Library & Archives Canada

American Museum of National
History

Museum of Contemporary Art

Children’s Discovery Museum

Metropolitan Museum of Art

The Museum of Modern Art

Public Library of Science

Bass Museum of Art

Vizcaya Museum

Canadian Heritage

The New York Public Library

Museum of Art and Design

transport sector

Jet Propulsion Laboratory
Air Canada

Canadian National
International Civil Aviation
Bombardier

FedEx

UPS

Canadian Pacific Railway
Toronto Transit Commision
Pratt and Whitney

finance and insurance
CalSTRS

CalPERS

Public School Employees
Retirement

Equity Residential Properties
Trust

Bank One Corporation

World Bank

Silicon Valley Bank
Provident Bank

Pacific Life Insurance Company
JP Morgan Chase

Maritime Life

Blue Cross

The Bank of Canada

Liberty Mutual Group

Fidelity Investment

Aetna

Belair Insurance

Bank of Scotland

Canada Life Assurance Co.
Great-West Life

First Nationwide Mortgage Corp.
JP Morgan Chase

RBC Insurance
Transamerica Life

BMO Financial Group
Fannie Mae

ciBC

National Bank of Canada
Royal Bank of Canada
Standard Life

TD Bank

Manulife Financial

RBC Financial Group

The Economical Insurance Group
Wellmark Blue Cross and Blue
Shield

Ontario Teachers’ Pension Plan
BC Pension Corp.

USSA

Empire Life Insurance
AEGON

Transamerica

FICO

ING Bank

Insurance Australia Group
Wells Fargo

Intact Insurance

HSBC

Federal Reserve Bank

consumer goods/retail
A&P

Macy’s

Loblaw

Whole Foods Market
Home Hardware Stores
Publix

Gillette

Kodak

Addidas

Nike

government

Office of the Comptroller of the
Currency

US Dept of Commerce

Commodities Futures Trading
Commission

County of Monterey

Defence Finance & Accounting

Department of Water Resources

Department of Justice

Department of Information Services

U.S. Department of Transportation

Department of Defense

Food & Drug Administration

Health Canada

U.S. Nuclear Regulatory Commission

State of Washington

US Army National Guard

US Department of Agriculture

US Treasury

US Department of Education

US National Labor Relations Board

US Office of Management & Budget

US Peace Corps

US Department of Health

US Mint

US Geological Survey

US Veterans Affairs

The Mint

City of Edmonton

Agriculture & Agri-Food Canada

Environment Canada

Communications Security
Establishment

Public Works and Government
Services

Transport Canada

Management Board Secretariat

Treasury Board

RCMP

National Defence

Canada Post Corporation

Alberta Innovation and Science

Canada Revenue Agency

Ministry of Natural Resources

U.S. General Accounting Office

Office of Management & Budget

NASA

NATO

The White House

primary industry
Dow Chemical
Bechtel

Noranda

Inco

T-C Gas Pipeline

lotteries

California State Lottery
Lotto Quebec

Ontario Lotto

energy
Alberta Energy
Imperial Oil

Amoco

Husky

Exxon

Petro Canada
EPCOR Utilities Inc.
Ventera

media and publishing
Lexis-Nexis

Quebecor

Thomson Reuters

health and pharma
Pfizer

Abbott Laboratories
Kaiser Permanente
Dean Health Plan
eHealth Ontario

Health Solutions Ltd.
Axa

Bristol Myers Squibb
SmartHealth

St Micheal’s Hospital
Insurance Information Center
Penn National Insurance
Pacific Life Insurance
Peace Country Health

consulting firms
Booz Allen Hamilton
Innovapost

Arinc Inc.

BAE Systems
PriceWaterhouseCoopers
LGS

Fujitsu Consulting

CGl (Bell/BCE)

LSI Logic Corp

Ernst & Young
Andersen Consulting
Mitre Corp.

Deloitte & Touche
xwave

Leveraging Technology

food and beverages
Coca-Cola
Anheuser-Busch

ConAgra Foods

Kraft Foods/Mondelez
Kellogg Company
McDonald’s

PepsiCo

Starbucks Coffee Company

loyalty marketing
Aimia

The Loyalty Group
Readers Digest Association

(this is an extract of our target base)
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turnkey go to market programs
Intervista understands the enterprise buyer.
We know how to position challenging new
concepts to decision makers. Commission
Intervista as your partner.

With Intervista’s full service marketing team
supporting your growth ambitions, you’ll get
to market > faster.

your partners

Robert Mazerolle * Director, New Ventures
Co-founder of Intervista, Robert Mazerolle leads
market planning, strategic development and

new ventures. Over the course of 30 years in
business, he has been an energetic entrepreneur
leading technology ventures aimed at high level
executive enterprise and government markets.
robert@intervista-institute.com

(514) 717-7667 or 1-800-397-9744

Teresa Di Cairano ° Director, Innovation + Design
Co-founder of Intervista, Teresa Di Cairano is the
design lead for innovation and supports growth
with her expertise in design, marketing and
communications. For the last 20 years, her areas

of focus include the role of emerging information
technologies, design thinking and innovation
leadership as strategies for transformation.
teresa@intervista-institute.com

(514) 703-9370 or 1-800-397-9744
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strategic growth goals:




